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E-Bussiness Models

1. Why include the internet in a firm’s business model?
2. What is the difference between native e-business models and real-world business models?
3. How does Rappa define/explain his generic e-business model?
4. Give examples of firms/companies that uses:
a. Brokerage model
b. Advertising model
c. Infomediary model
d. Merchant model
e. Manufacturer model
f. Affiliate model
g. Community model
h. Subscription model
5. What are the effect on/relationship to the 5-layered business model if a firm decide to include the internet in their business model?
6. Does the internet, dot.com and the networked economy require new business models?
